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married, mothers of young children working 

outside the home, people of different races 

marrying one another, and gay couples legally 

marrying and raising children.

Because of their size and consumption ten-

dencies—they will spend an estimated $1.4 tril-

lion a year by 2020—Millennials are the most 

coveted generation for corporate marketers. 

Entire retail industries—from food and clothing 

to entertainment and digital technology—design 

their products with this lucrative cohort in mind 

(Stout, 2015).

DEMOGRAPHIC DYNAMICS

Many aspects of our personal lives are influenced 

by our birth cohort, but our lives are also affected 

by society-wide and worldwide population trends. 

Sociologists who study fluctuations in popula-

tion characteristics are called demographers. 
Demographers examine several important and 

interrelated population processes to explain  

current social problems or to predict future ones: 

birth or fertility rates, death or mortality rates, 

and patterns of migration. These three processes 

influence a population’s growth, overall age 

structure, and geographic distribution.

Population Growth
The most fundamental population characteris-

tic is, of course, size. Trends in population size 

are mostly a function of birth and death rates. 

As long as people are dying and being born at 

similar rates, the size of the population remains 

stable (barring large changes caused by migra-

tion). But when birthrates increase and death 

rates decrease, the population grows.

It took hundreds of thousands of years, from 

the beginning of humanity to the early 19th 

century, for Earth’s human population to reach 

1 billion. However, it took only an additional 

hundred years for it to reach 2 billion. Then, 3 

billion was reached 30 years later; 4 billion, 16 

years later; and 5 billion, a little over 10 years 

after that. Today’s population is 7.3 billion and 
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SOURCES: Duggan & Smith, 2013, p. 6; Pew Research Center, 2010, pp. 25, 35; Pew Research Center, 2014c, pp. 47, 48.

Exhibit 13.1 Use of Technology Across Cohorts 


